MASTERS OF THE WOVEN SILK TIE
The History of Italo Ferretti
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n the seaside resort town of Silvi Marina on
I Ttaly’s eastern coast, the Ferretti family has de-

veloped a reputation as the region’s preeminent
necktie atelier. Handcrafted from the finest silks, Italo
Ferretti ties produce a strong knot, while maintaining
a neat, plush quality. As the prized cravats of a man’s
closet, Ttalo Ferretti neckwear can be easily paired to
complete a gentleman’s look.

While the majority of Italian tie makers select fin-
ished fabrics from silk mills in Como, Italo Ferretti
first designs the patterns and then has the fabrics
commissioned. The construction of the ties also sets
the brand apart, astonishing many clients, and several
international patents ensure that only Italo Ferretti
can achieve such a level of quality.

For decades, Italo Ferretti’s luxury ties were avail-
able only in Europe, but around nine years ago the
company entered the U.S. market. Italo Ferretti was
the exclusive producer of neckwear under the Brioni
label for around 30 years starting in the 1970s, and
has produced luxury ties under the company founder’s
eponymous label since 1967.

United States President Donald Trump is one of
Italo Ferretti’s high-profile clients. After returning
from his Mar-a-Lago estate in Florida in mid-April,
the president arrived at Andrews Air Force Base wear-
ing a bespoke red silk Italo Ferretti tie. A photograph
showed the tie blowing in the wind ever so slightly.
But, unlike many of the president’s other ties, this tie
remained in place due to the patented stitching and
double flaps that add weight to the tail of the tie, and
the patented “navetta” that Italo Ferretti uses to re-
place a traditional tie clip.

Ttalo Ferretti’s formal necktie collections are excep-
tional. Made with precise hand-sewn details that epit-
omize Italian chic, Italo Ferretti produces luxury ties
to be treasured.

34 | FFEfEX ELITE

TEEARFIRE A E R Silvi Marina» Ferretti
RN T O AR SO A B o DT R AR T T
Italo Ferretti (IREA RESIFT HH—EERE HIHS » HaI R ~
A EEE R (ER B AKER R 8k 28 talo
Ferretti REM S A TC > SERRFTIE 10 S JEL A

Italo Ferretti BaHiS % 9l IR BT 0 o DIFTHE
TAERL s g — (T T P s 35 KR AR HE BRI 38
S A SRR 1) 5 M1 15 1 Tk R B2 0

FBX L Italo Ferretti H 20 titfd 70 F(CHH4A » 5t
—EAT R KRS BT Brioni BEWHEAT » H 1967
RS SR EYEEC AR B Y o R ALK Italo
Ferretti {15 MEAE BN i85 o (HRAE KK 9 HHi> Eh
Iaite A SER il o

JI % R RE A Italo Ferretti U F 24 4 A fib
e A TR (L 0 40 VL 532 JS Py sl 1 8 > B v B (8
Wz AR > RS T BN IR 2 Italo Ferretti —
B AL kAR AT o — (7 M AT B E B I R AR (R 8
I S > (LR R 1 R SR AR e S P T A
fi o 32 /2R Italo Ferretti R > 1EFEIIE
BN T &[SI A {8 W] D A SRR B
4241 » 38 LERE O R BRI ERET 5L 2 )1 15 R 7 e e Bk
TEFRBE R 7 B > A FAE R

Italo Ferretti B 1F 2% 58 77 5L A3 16 B fy Lb 04 50
TERATM SR A 3% ~ W A SRR I AR L e — (W B FER
AT AR B AN AT HLIE R BB — o Rk 15
Italo Ferretti fEm Al Al 25 L O o B RIS AR
S HEE TS 8 -

KIREE

&/ NETRE Y R AFBUTLE 1T E Carlo Ferrettifii
B E T8 o B CarloH MR » FEHTAIY A 2 M > i
SRDUEA SR o [HBE R R 0 3 o i i
HEE T T EA LE - MM FHE7ERRE
ZIEEIGHZE B 6 B SR KRR A 2

ducer of luxury neckwear under the Brioni mens

Ita

Ferretti is renowned for exquisite craftsme

using hands nted techniques







Italo Fer

traditional ¢

FAMILY LEGACY
Immersed in the culture of his father’s workshop
from a very young age, the company’s current CEO,
Carlo Ferretti, has a particular eye for craftsman-
ship. When Carlo was 10 years old, he considered the
tie workshop a place to play, to watch, and to learn.
He would quietly observe the artisans tacitly focused
on their tasks, their deft fingers pulling needles
through rich, vibrant silk, with a passion for which
Ttalians are renowned.

Today, when an artisan completes a new prototype,
Carlo will personally try it out by wearing it five or six
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e all handcrafted in Silvi using

times. Understanding the experience that a tie evokes
is the final test of quality for Italo Ferretti. This tradi-
tion was started by Carlo’s father when his three sons
were still very young, long before the boys joined the
company’s management.

VAST VINTAGE TIE COLLECTION

Italo Ferretti’s warehouse is full of treasures, with
exquisite and unique ties that the company’s artisans
crafted decades ago. Carlo amusedly reflects on how
quickly trends evolve: What was once in vogue can
now look quite dated.




Dwanted to write to tell you that I have received
many, many compliments on the three Italo
Ferretti ties I purchased at Avanti in Las Vegas. In
fact, I believe I have recetved more compliments on
them than any other ties I own.”

J. Warner, Chicago
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For each piece of silk that comes through the work-
shop, only four ties are made; so when a particular
piece of silk is gone, the specific tie is also gone for-
ever. The limited quantities give one an appreciation
of the exclusivity and quality of the products, and the
long-lasting craftsmanship that goes into each Italo
Ferretti tie.

For Carlo and his family, neckties are more than
sartorial elegance. It’s their life, their tradition, and
their legacy.

AIMING FOR PERFECTION

The company’s founder and Carlo’s father, Italo Ferret-
ti believes that once you decide on a certain course in
life you need to pay full attention to it, investing both
your heart and your soul into it. Not only has he put
his heart into the business, but he has also taken his
family deep into the world of tie making,.

Ttalo established the workshop more than four de-
cades ago, after repeatedly buying ties in Como, the
heart of Italy’s tie manufacturing industry, and then
reselling them in Abruzzo. But as demand for his
neckties grew, Italo decided to establish an atelier in
his hometown. He then invested a great deal of time
and effort into learning the skills of the trade.

Italo derives a pure pleasure from being in the
workshop, touching the silk, examining the ties, and
looking over the intricate details of his artisans’ crafts-
manship. As he gradually passes the business down
to his three sons, the products that have been his life’s
work keep beckoning him back.

Though now in his retirement years, he remains a
traditional Italian craftsman at heart. Italo endlessly
strives to create superior products, and he personally
checks the quality of every item crafted in the family’s
workshop. From his point of view, fine craftsmanship
is the soul of Ttaly’s luxury fashion industry.

Throughout his life, Italo has envisioned and com-
missioned masterpieces of style in his hometown of
Silvi. He has become known as a maestro of Italy’s
luxury tie industry, a reputation that his family will
no doubt carry forward for many years to come. The
company now boasts eight international patents, en-
suring each product carries an air of exclusivity while
adhering to quality standards that are among the
highest in the world.
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(Right) Italo Ferretti silk tie fabric
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